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Get Out the Vote = >dmdmhg3zamab Loy3zomyamao
The feeling of winning an election can be very exciting. There is a real sense of energy

and enthusiasm in the days before an election if the polls suggest that your party will bosao&) nbo .)ﬁ) ‘)ﬁ)nb mnsn a‘)m
do well or if you're getting a lot of feedback from your voter contact activities that the ’
dbmonme LobamnLb NYy3zsmMbomm

voters are saying they support your party or your candidate in this election.

It can be extremely validating when the voters say they love you. However, if they love
you from home, the love is lost. In other words, it does not matter how well you are
doing in the polls or how great the voters say you are if they don't actually go out on
election day and cast a ballot for you.

This is why Get Out the Vote (GOTV) is a key component of your voter contact plan. u a 5083 63 @ mbo 06) l)d3b ﬁ)oa Qa BOQ

GOTV is all the activities that you will conduct towards the end of the campaign period

and on election day to ensure that your supporters actually show up at their polling ﬁ) a b ba
35M30 838300 32330 33em)39630,
The types of activities typically used for GOTV are exactly the same or similar to those 6 a a ﬁ) h ﬁ)
used for voter contact to persuade and mobilize targeted voters during the election m : '30 m 33 0 l) m 333@0 q)

campaign. However, the methods selected for GOTV have the ability to communicate

directly and immediately with voters in order to convey a sense of urgency, check 803‘) 06)53353 b%a
whether or not they have voted and gently persuade them in a personal way to get

out and vote if they have not already done so.

The actual techniques used for GOTV will depend on the local environment, election
law and campaign culture, but typical methods include:

Door-to-door canvass

" 390033dm{dgo daliggb o oMo bdo
e e phone messaging 9 dM{dNbjo, MmA 303000676

Persuasion literature drops

GOTV Is about polite pushing: mobilizing and persuading supporters that it is essential b a 0 b a 0 b‘) Ga ao Q’ mnsn 3 b xa ﬁ) Oﬁ)

that they go to the trouble (and sometimes hassle) of actually casting a ballot once
voting has begun. The more difficult or unpleasant voting s in your area, the harder

you may have to work to convince voters this is a good idea. aq) : '33 ma bnl)m

Think about obstacles some voters are likely to encounter and how you might be able
to address them in your GOTV efforts.
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Getting Your Voters to the Polls o 80Q066933®00 OU abOﬁ)QOaﬂaﬁ,n,
The only supporters that matter are the ones that cast a ballot. All your hard work could be ﬁ)maaqpne ba.)l) n)d (Ipabl). md3350

wasted 1f you don’t ensure that your supporters make it to the polling site. For some voters, you

just need to give them a reminder. Other voters (such as the ill or elderly) may need aﬁ)mab aand(ﬂ)abo QOO.SQ)ﬁ,amb, mnsn
transportation. You will need to develop a strategy for your particular district, but a sample

o MBMb3zgm3ymazo, Mmad ;3360
ddmdmhg33amo dn30003L osMhH3690b9

Building a Voter List
In Chapter 1 we discussed the importance of having a good voter list. It might be possible to get

the list from the local police station. However, the list might not be available or it might be very
+ inaccurate. Even if you do get the official voter list, you will not have nearly enough

¢ information to run an effective campaign. In other words, you will have to build your own voter - 83')(?60 530) c)amaﬁ) 533@36()[.’ md33 50
list and create a database for all the data you collect.
Lo3nNdMO AMbSE]TNS BB
~ Every time you or your volunteers meet a voter you should try to collect some information about

that person. Obviously, you want to get as much information as possible but at a minimum you (bl) ba@ﬂ ’ &3 @303(’050 QO b.a .)

' should try to get the following:

e Name and how many people reside in the household

= 5MhHy367000009 M0 330M00 dOMY:

3739330MEN0 y3gmd
dbomsdggmb o 7oblgbyon, mad

e Full contact information on all residents, including phone number and e-mail

One week before the election: Contact all your supporters and give them one more

reminder to go vote. (Gee, that database and all those volunteers are really coming in 603()(9535 05)533536%3
handy, aren’t they?)

Election Day: Have your volunteer drivers use private cars to help people get to the e .)ﬁ)ﬁ:]35360b (?Q):]l) ano3nmb3m o
election site.
clection site ©59b633M90), MM 30300696 NO6Y)
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1 9s6bgmeo 43,29% -4,0% 1 990 76,05% 3,6%

2 35Md60 44,80%  -4,4% 2 5b30bds 73,28% 1,9%

3 Doy 46,75% 0,6% 3 bsGogsmwo 72,42% 2,9%

4 5306OHMESIM0 70,35% 3,0%

4 dmeobobo 46,97% -2,5%
5 5@0y960 69,75% -2,0%

5 D00 47,59% 0,7%
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